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The 12 Days of Christmas
Costs How Much???

Have you ever wondered how much
it would cost to give someone the
364 gifts from The 12 Days of
Christmas song? Well me too, so
check this out...

Partridge & a pear tree = $161.99

2 turtle doves = $100

3 French hens = $150

4 calling birds = $599.96

5 golden rings = $649.95

6 geese a-laying = $150

7 swans a-swimming = $5,600
8 maids a-milking = $58.00

9 ladies dancing = $6294.03
10 lords a-leaping = $$4766.70
11 pipers piping = $2356.20

12 drummers drumming = $2552.55

That's a whooping $22,439.38!
That's true Christmas spirit!

*Securities & Investment Advi-
sory Services offered through
NFP Securities, Inc. , Member

FINRA/SIPC. NFP Securities,
Inc. is not affiliated with Holden
Wealth Management Corp.
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BECAUSE WE CARE

The holidays are upon us

you.

and it is again that time
where we reflect back
upon our successes and
shortcomings of the past
year. What did we hope to

accomplish in a years
time and have we
achieved that vision?

Have we bettered our-
selves and those around
us? Can we look forward
to beginning a new year
with light hearts and open
arms?

At Holden Wealth Man-
agement, we work hard to

We are thankful every

day for our fantastic
clients like you that
place your trust in the
team at HWM. We ap-
preciate that you feel
comfortable with us and
that you allow us into
your lives, just not to
assist  you with your
financial matters, but in
your situations, goals,
dreams, and daily lives
as well.

We are also thankful
that you refer us to

set goals for ourselves and
strive to continually exceed
your expectations. We know
that there are always set-
backs along the way, and
perfection is not a reality, but
we aim to be the best we can
be for you because we care.
We care about you as a per-
son, a friend, a family member
and of course, we also care
about helping you attain your
financial goals and dreams.

We are always pushing our-
selves to be better for you
because we believe that you
deserve the best possible
service, the biggest smiles,
the sincerest conversations,
and the most honest answers
when we speak with you. We
want you to have a great ex-
perience every time you see
us because we care about

your friends, family, and
co-workers because you
value our efforts and want to
share your experience with
others; you understand that
we work our hardest to do
the best job we can do be-
cause we care about you.
We look forward to 2011
and the opportunity to con-
tinue to show you that we
mean it!

ROTH IRA CONVERSIONS

Roth IRA conversions are a
recent media hot topic. | have
seen surveys quote less than
30% of IRA account holders
actually follow through with
converting to a Roth IRA. What
is the buzz? The one time
option to convert to a Roth IRA
this year and spread the tax
on that conversion over two
years in 2011 and 2012.
Does this mean you can never
convert again? No, it doesn’t
mean that, but if you convert
next year instead of this year
you will have the pay the tax

due in the year you convert,
not spread it over two years.
The common misconception
is that if you do not convert
this year you will not be able
to convert again. People who
call me think if they don’t
hurry some huge opportunity
is lost.

So why are fewer than 30%
estimated to convert this
year? When the numbers are
run people are finding out that
converting is not all it is
cracked up to be. It is very
situational. The older you are,

or the closer to retirement you
are, the less value there is to
converting. In many cases it
doesn’t make valuable sense
unless you are under age 55.
So again, why is the media on
this to strong? It gets people
excited to talk to the financial
industry. Creating a sense of
urgency is always helpful in
setting up an appointment,
right? If the “deal” expires
maybe you will hurry in with
your statement in hand.
| love Roth IRAs, but they must
make sense for the client.

The material is for informational purposes only. It represents an assessment of the market environment at a specific point in
time and is not intended to be a forecast of future events, or a guarantee of future results. It is not guaranteed by NFP Securi-
ties, Inc. for accuracy, does not purport to be complete and is not intended to be used as a primary basis for investment deci-
sions. It should also not be construed as advice meeting the particular investment needs of any investor. Neither the informa-
tion presented nor any opinion expressed constitutes a solicitation for the purchase or sale of any security.
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“To catch the reader’s
attention, place an
interesting sentence or
quote from the story

here.”

INSIDE STORY HEADLINE

This story can fit 150-200
words.

One benefit of using your
newsletter as a promotional
tool is that you can reuse
content from other marketing
materials, such as press re-

leases, market studies, and
reports.

While your main goal of dis-
tributing a newsletter might
be to sell your product or ser-
vice, the key to a successful
newsletter is making it useful

to your readers.

A great way to add use-
ful content to your
newsletter is to develop
and write your own arti-
cles, or include a calen-
dar of upcoming events
or a special offer that
promotes a new prod-
uct.

You can also research

Caption describing picture or graphic.

articles or find “filler”
articles by accessing

the World Wide Web. You can
write about a variety of topics
but try to keep your articles
short.

Much of the content you put
in your newsletter can also be
used for your Web site. Micro-
soft Publisher offers a simple
way to convert your newslet-
ter to a Web publication. So,
when you're finished writing
your newsletter, convert itto a
Web site and post it.

INSIDE STORY HEADLINE

This story can fit 100-150
words.

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include
stories that focus on current
technologies or innovations in
your field.

You may also want to note
business or economic trends,
or make predictions for your

customers or clients.

If the newsletter is distributed
internally, you might comment
upon new procedures or im-
provements to the business.
Sales figures or earnings will
show how your business is
growing.

Some newsletters include a
column that is updated every
issue, for instance, an advice

column, a book review, a
letter from the president, or
an editorial. You can also
profile new employees or top
customers or vendors.

INSIDE STORY HEADLINE

This story can fit 75-125
words.

Selecting pictures or graphics
is an important part of adding
content to your newsletter.
Think about your article and
ask yourself if the picture
supports or enhances the
message you're trying to con-
vey. Avoid selecting images
that appear to be out of con-
text.

Microsoft Publisher includes

thousands of clip art images
from which you can choose

to place the caption of the im-
age near the image.

and import into
your newsletter.
There are also
several tools
you can use to
draw shapes
and symbols.

Once you have
chosen an im-

age, place it
close to the

article. Be sure  8raphic.

Caption describing picture or
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JON VvsS. RETIREMENT

“The reports of my death
have been greatly exagger-
ated.” - Mark Twain

Recently someone told Josh
that they had heard | was
retiring this year. What? |
love this business so much
that it has been my retire-
ment for 48 years now! So, to
paraphrase the great Mark
Twain, the reports of my re-
tirement “have been greatly
exaggerated.”

You may have noticed that |
am not in the office on Fri-
days. So far, that is as close
as | have gotten to the tradi-

tional interpretation of retire-
ment.

What makes the difference
is my son Joshua, who has
been with me for thirteen
years now, and a wonderful
staff with Whitney and Kari
Sue; they make it easy for me
to want to come into the of-
fice. | appreciate the opportu-
nity to visit with clients and
friends and share in their
lives.

| am blessed with good
health, energy, and desire to
service clients and friends
that have trusted us with their

financial affairs. So, don’t
count me out just yet! See
you around (Monday through
Thursday, that is!) -Jon

From Joshua: | am privileged
to be able to walk across the
office and into my dad’s office
ever day (except Friday!) | am
lucky to live next door to my
parents as well. Not many

children have a mentor, best
friend, and parent all wrapped
up in one. I am that lucky, and
| think this partnership gives
him a good feeling about com-
ing in each work day.

NoO PAIN,

“No pain, no gain.” | don't
know who said it, but they
were right.  Anything worth
having is going to have some
uncomfortable moments,
whether it's exercising, eating
right, personal relationships,
or investing. If you try to take
away all of the possible dis-
comfort that might happen,
then there really isn’t going to
be much of a reward.

This year is a really good
example of this idea. The
markets have been all over
the place. Many ups and
downs have occurred, but if
you look at the January to
November market reports, the
market is up for the year

NoO GAIN?

about 8%. That is better than
the 1% the bank is paying this
year, right? But it took dis-
comfort throughout the year
to get that reward and there is
still risk involved. | don’t ex-
pect that discomfort to
change. Prepare yourself in
advance that there will be ups
and downs. Try not to get to
up with the ups or to down
with the downs. It is all part
of the exercise.

| am asked frequently what
my outlook is for the coming
year. | think 2011 may poten-
tially be very similar to 2010
with ups and downs resulting
in a reasonable positive re-
turn (although past perform-

ance is no guarantee of future
results.)

On a different note, | have had
many people call me asking for
an alternative to the rates banks
are offering on CDs. There are
many options as alternatives. If
you find yourself in this boat,
give us a call before you commit
to a long term CD at a very low
rate. Sometimes the CD is the
right thing to do, and sometimes
not.

“Christmas is a time
when kids tell Santa
what they want and
adults pay for it.
Deficits are when
adults tell the gov-
ernment what they
want and their kids

pay forit.”

-Richard Lamm

Is 1T TIME TO AUDIT YOUR LIFE INSURANCE?

| received a call the other
day from a 69 year old man
who had a 15 year term policy
that had just matured and
was in the grace period for
another 15 days (lucky him!)
He had triple bypass heart
surgery three years ago and
was facing a decision to con-
tinue the policy by increasing
his premium from $1,200 per
year to $12,000 or letting it
lapse and having no cover-
age. Term insurance is actu-
arially designed NOT to be in
force when you die! Why do

you think it is so cheap?

In another recent case, a
client had a policy that de-
pended on investment market
returns. The policy was not
performing as projected and
after 15 years, the cost in-
crease at age 71 was unaf-
fordable; thus the policy had
to be terminated when it was
needed the most.

The stories go on and on,
and with our experiences and
industry statistical reports,
these problems seem to have

become an epidemic. Because
we care about you and your
families, throughout the next
year, we are going to offer our
clients and friends a life insur-
ance audit to determine if you
have possible insurance prob-
lems before they appear and it
is too late to make adjust-
ments. Call us to schedule an
appointment, or if you prefer, |
will contact you as a reminder
to let us audit your policies to
see that you are covered appro-
priately going forward.

-Jon

“May your walls
know joy, may every
room hold laughter,

and every window
open to great
possibility.”

-Mary Anne Radmacher




Holden Wealth Management

631 N. Walnut St.
Bloomington, Indiana 47404

Phone: 812-336-0149
Fax: 812-336-0660
Email: joshua@jholden.com

We're on the Web!

example.microsoft.com

Focusing on Growing and Protecting Yonr

Wealth

A

Organization

This would be a good place to insert a short paragraph about your organization. It might include

the purpose of the organization, its mission, founding date, and a brief history. You could also

include a brief list of the types of products, services, or programs your organization offers, the geo-

graphic area covered (for example, western U.S. or European markets), and a profile of the types of

customers or members served.

It would also be useful to include a contact name for readers who want more information about

the organization.

BACK PAGE STORY HEADLINE

This story can fit 175-
225 words.

If your newsletter is
folded and mailed, this
story will appear on the
back. So, it's a good
idea to make it easy to
read at a glance.

A question and answer
session is a good way to
quickly capture the
attention of readers.
You can either compile
questions that you've

received since the last
edition or you can sum-
marize some generic
questions that are fre-
quently asked about your
organization.

A listing of names and titles of
managers in your organization
is a good way to give your
newsletter a personal touch.

If your organization is small,
you may want to list the
names of all employees.

If you have any prices of stan-

Caption describing picture or graphic.

dard products or services, you
can include a listing of those
here. You may want to refer
your readers to any other
forms of communication that
you've created for your organi-
zation.

You can also use this space to
remind readers to mark their
calendars for a regular event,
such as a breakfast meeting

for vendors every third
Tuesday of the month,
or a biannual charity
auction.

If space is available, this
is a good place to insert
a clip art image or some
other graphic.




<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<



    /BGR <>

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /CZE <>

    /DAN <>

    /DEU <>

    /ESP <>

    /ETI <>

    /FRA <>

    /GRE <>



    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)

    /HUN <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /LTH <>

    /LVI <>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /POL <>

    /PTB <>

    /RUM <>

    /RUS <>

    /SKY <>

    /SLV <>

    /SUO <>

    /SVE <>

    /TUR <>

    /UKR <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



